Unit 2: Promoting Good Health 

Your task is to produce a portfolio, which shows evidence of the planning and preparation, execution and evaluation of a small health promotion campaign aimed at a specific target group.

Part 1

Planning and preparation
Introduction
Explain the area of health promotion you have chosen and identify the target group you are aiming at. Explain how this fits in with the concepts and models of health and well being.
Rationale

Explain why you chose this particular health concern and target group.
 Justify your choice with researched evidence (including statistics) about the health concern and about its effects on your chosen target group.
Include specific evidenced references to local issues in this section. Also add any national and local government initiatives relevant to your topic area. Include the relevant current guidelines to promote good health.
You should include at least 4 of the factors that effect health and well being and they must relate specifically to the chosen target group and the campaign. Include referenced researched evidence.
Aims and objectives of the proposed campaign. 
State the purpose of your campaign, and say what you want to achieve.
Choice and Justification of approaches that will be used, including methods of communication suitable to the target group.
In this section you will consider the approaches you plan to use in your campaign. You will refer to the key terms listed in the specifications. 
In addition you will show evidence of research into the ways health promotion is delivered, and discuss the suitability of the different methods for your chosen target group. That is, which ones will you use in your campaign and why.
Structure of the campaign
This section will include the content of your campaign.
 You will show clear evidence of what you plan to happen with timescales, what needs to be done and how it will be carried out. You will design an action plan/flow chart which details, WHO, WHEN, WHERE, HOW?
Identification of suitable resources
Research the resources available for your chosen topic and target group, and list the ones you have selected to use in your campaign. (You can produce your own resources if you wish, but this isn’t necessary and wouldn’t gain any higher marks.) You do not need to include all the posters/leaflets/teaching aids etc; with your completed coursework. You should reference, scan or photograph evidence instead.
You should discuss the suitability of the resources for your target group, explain why you chose to use them.
Part 2
Deliver your campaign
You will need to create feedback evaluation sheets for participants and witness statement sheets.
The campaign.
This written report will clearly record how you prepared and carried out the campaign, it will include;
· The targets you set for the people
· The preparation and presentation of the materials you used
· How you carried the campaign out and
· How you recorded the results
· How you collected feedback from the people who participated and how you interpreted it (see note on evaluation and witness sheets above)
· Documented evidence of your campaign
Part 3
The evaluation of the campaign
In this section you should refer to the evidence in the feedback materials and you should include the actual sheets in the appendix. The evaluation of your campaign should include;
· Whether the aims and objectives were successfully met
· How appropriate the planning and interpretation of the campaign was to the target group. (Consider here any materials you produced, the resources you used, the approaches you selected.)
· Analysis of the feedback you received
· How the benefits of the campaign could be measured within the target group in the short term and in the long term
· An evaluation of the success of the campaign, including a self evaluation
· Reasonable and valid recommendations for how you could improve the campaign, and for work which  could be taken further
· An evaluation of how suitable this campaign would be for relevant key workers to use
