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Health and Social Care

Unit 2:

Promoting Good Health
Target Groups

Student Information Pack and Work Book

Student Name: 
Identifying the Chosen Target Group

In this section you will identify your chosen target group and then put in some information about them that shows you have researched that particular group.

Any current news about the target group should be included, as well as identifying any current health campaigns that are being aimed at the group.

You should read through a variety of Health and Social Care textbooks to find information on the features of the different groups, of their life stages, and on what people at that stage may be experiencing before you consider writing this section up. Below is an example of a textbook’s information that could be used in your work.

The reference for this is:

Walsh, M & de Souza, J (2000) GNVQ Intermediate Health and Social Care. London: HarperCollins.

Examples:

Children:

‘Children are in the time of their life when they will require greatest need for intellectual and social attention. They strive to develop friendships and belong to groups, and to be able to explore their surroundings to better develop their understanding of the world.

It is a time when they are developing their personality, and they begin to become independent, intelligent, and begin to be able to achieve goals on their own – from as simple as painting a picture through to passing tests.

Childhood is a time when control is essential, as children begin to learn what is right and what is wrong. It is a time when anything different is to be pointed out and therefore can be a time when bullying is rife.

Childhood can be a perfect time to get people into good health habits, and for this reason certain campaigns have been aimed at this age group – already we are seeing fewer smokers. However – children also copy the actions of others (modelling) and this could be the type of foods parents eat, hence the huge rates of obesity we are seeing now.

Teenagers:

Teenagers are a group that are going through hormonal changes and are in the transition to adulthood. Puberty can be a time of emotional stress for teenagers as they develop physically and socially.

Adolescence is a time when teenagers will suffer pressure to try various different lifestyle choices, such as smoking, binge drinking, exercising, taking drugs, having sexual encounters, and dieting.

It is also a time when adolescents are attempting to find their own identities and to socialise with other groups of people in order to learn about themselves, and their own abilities.

Adolescence is a time when people need the most advice, but is also the time when advice is most likely to be ignored’.

Target groups can include:

•Children – preschool or primary

•Teenagers/adolescents

•Parents

•New mothers / parents

•Smokers

•Elderly 

•People at risk 

•People with particular conditions or illnesses 

And many more………. your choice!
(But do remember that you will need to carry out your campaign to a group of them).

All you have to do in this section is identify your target group, and show you have researched it and have knowledge of it.

You will justify your reasons for choosing this target group in the next section. 

At the end of this section you could say that you will justify the choice of client group and the health topic for your campaign, after having examined the factors that affect the health of your chosen target group.
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