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AS Unit 2:

Promoting Good Health
This unit is a mandatory unit for all AS students that is internally assessed and then externally moderated.
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This unit will enable you to gain knowledge and understanding of the factors that influence an individual’s health and wellbeing, and how recent government initiatives promote good health.

The assessment of this unit is through coursework, which accounts for 60% of the AS overall mark!

You will produce a portfolio evidencing the planning and preparation, execution and evaluation of a small health promotion campaign aimed at a specific target group.
Student Name:


Teacher:

Final Submission Date: 
How you will be assessed

In order to keep work in order and together you will need to provide your own file, to store ALL of your Unit 2 coursework. You must bring this to every lesson. The portfolio of evidence will follow a strict order, and this will match the marking grids issued by the exam board. These marking grids are divided into assessment objectives (see below).

Guidance on how to get high grades will be given at each stage in the production of your work.

Below we will look at the overviews of the different assessment objectives:

	Unit 2: Promoting Good Health

	Assessment Evidence

Candidates are required to produce a portfolio that evidences the research, planning, preparation, carrying out and evaluation of a small-scale health promotion campaign aimed at a chosen target group.

	AO1: Knowledge and understanding of perspectives of health and wellbeing and ill health in relation to the chosen target group.

AO2: Present evidence of planning and carrying out the campaign aimed at the chosen target group.
AO3: Relevant research and analysis when planning, designing, conducting and monitoring the campaign.

Knowledge of current government initiatives that relate to the health and wellbeing of the chosen target group.

AO4: Evaluation of the success of the promotional activity in meeting the needs of the target group and the possible short and long term effects on an individual. 


Each of these Assessment Objectives is explained in much more detail on the following pages.

Don’t worry about how much is in them – we will look at the order of the portfolio of evidence and how it fits these mark grids.

When it is all broken down you should find it easier to understand.

The Assessment Objective marking grids in detail (AO1 and AO2)

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23 – 30 marks)

	AO1
	You will:

· Identify some aspects of health and ill-health

· Outline some of the factors that can affect health with little or no reference to the target group
	You will:

· Provide a basic description of different perspectives of health and ill-health

· Outline the factors that can affect health with particular reference to the chosen target group


	You will:

· Provide a detailed description which demonstrates understanding of different perspectives of health and ill-health

· Identify and describe the factors that can affect the health status of the chosen target group and describe the short and long term effect of these factors on individuals
	You will:

· Provide a comprehensive and accurate description which demonstrates understanding of the different perspectives of health and ill-health.

· Explain in detail the factors that can affect the health status of the target group and demonstrate knowledge and understanding of the short and long term effect of these factors on individuals

	AO2
	You will:

· Provide a general description of the campaign

· Present limited evidence of the delivery of the campaign


	You will:

· Identify the basic aims of the campaign

· Describe the chosen methodology to be used for the delivery of the campaign some reference may be made to any of the following: the target group, time scales, resources or health and safety issues

· Provide evidence of carrying out the campaign


	You will:

· Present detailed aims of the campaign

· Describe in detail the chosen methodology to be used for the delivery of the campaign referring to the following: target group, time scale, resources or health and safety issues

· Provide detailed evidence of carrying out the campaign focusing on the materials used and the suitability of the campaign to the target group


	You will:

· Present detailed and realistic aims of the campaign which address all areas of delivery

· Present detailed information on the chosen methodology for the delivery of the campaign and fully discuss the target group, time scales, resources, and health and safety issues

· Provide clear and comprehensive evidence of carrying out the campaign focusing on the materials used and the suitability of the campaign to the target group and the method of communication employed


The Assessment Objective marking grids in detail (AO3 and AO4)

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO3
	You will:

· Identify a target group

· Give a brief description of a current government health initiative

· Briefly describe a possible method of delivery for the campaign
	You will:

· Research and identify a target group

· Research a current government health initiative aimed at the target group

· Research a mode of delivery for the campaign

· Briefly describe one method of obtaining feedback from the campaign


	You will:

· Present relevant research which supports the choice of target group

· Research current government initiatives and discuss their suitability for the target group

· Research and analyse potential modes of delivery for the campaign and present evidence of their suitability to the target group

· Produce a clear description of and materials for the collection of feedback
	You will:

· Analyse relevant and current research and explain how it supports the choice of target group

· Research in detail current government health initiatives. Assess their purpose and possible effects on the health and wellbeing of the target group

· Research and make a detailed analysis of modes of delivery for the campaign and discuss the reasons for choice in relation to their suitability for the target group

· Explain suitable method of collecting feedback and independently prepare resources for the collection of feedback

	AO4
	You will:

· Identify the strengths of the campaign

· Comment on the success of the campaign with brief reference to the target group


	You will:

· Identify the strengths and weaknesses of the campaign

· Identify the benefits of the campaign to the target group

· Describe the feedback obtained from the target group

· Suggest improvements to the campaign

· Discuss, but may give summaries rather than conclusions

· Any conclusions will be simple and may be offered without supporting argument

· Consideration of the use of campaign by relevant key workers.
	You will:

· Describe the strengths and weaknesses of the campaign

· Describe the possible short and long term effects of the campaign on the target group

· Analyse and comment on the feedback obtained from the target group

· Describe practical and relevant improvements to the campaign

· Discuss and draw conclusions that are based upon evidence obtained

· Describe how the campaign may be suitable for use by relevant key workers.
	You will:

· Discuss the strengths and weaknesses of each stage of the campaign

· Explain the possible short and long term effects of the campaign on the target group

· Analyse and evaluate the feedback obtained from the target group

· Present suggestions for improvements to the campaign which are appropriate and consistent with the identified weaknesses

· Draw valid conclusions from the evidence present which are clear, well reasoned and detailed

· Clearly explain the advantages and disadvantages of the suitability of the campaign for key workers use.


The Portfolio of Evidence

You will write this portfolio up in broadly three sections. These will be broken down further and you will be able to submit individual parts for assessment as requested by staff.

The portfolio is divided into planning and preparation, the campaign, and lastly evaluation.

Planning / Preparation

· Introduction (AO1)

· Choice of target group (AO3)

· Rationale (AO1)

· Including justification of choice of target group and health topic (AO3)

· Government initiatives (AO3)

· Aims and objectives (AO2)

· Choice and justification of approaches (AO3)

· Structure of the campaign (AO2)

· Identification of suitable resources for feedback (including justification/assessment of suitability) (AO2)

The Campaign

· Identify targets set for individuals (AO2)

· Preparation and presentation of materials (AO2/3)

· Carry out the campaign and record results (AO2/3)

· Collect feedback from participants (AO2)

· Document all evidence of campaign (AO2)

Evaluation

· Success in meeting aims and objectives (AO4)

· The appropriateness of planning and execution of campaign (AO4)

· Analysis of feedback (AO4)

· How benefits could be measured in the short and long term (AO4)

· Evaluation of the success of the campaign (AO4)

· Recommendations for improvement and extension work (AO4)

· Evaluation of the suitability of the campaign for use by key workers (AO4)

As you can see – the first section is a blend of AO1, 2 and 3, whereas the other sections are all AO2 and AO4 respectively.

We can, however, start with AO1 and submit this before working on the rest of the planning and preparation of the campaign.

And this is where we start.

1. The Introduction

(AO1)

The introduction to your campaign will start with an account of what we mean by health and ill health – looking at key terms and definitions.

The definitions of health will include positive concepts, negative concepts, and holistic concepts.

The definitions of ill health will include disease, disorders and illness.

We will also look at PIES/PISCES and biological and social models of health.

Also included in this section will be personal perspectives, professional perspectives, lay perspectives etc. and how viewing health from different perspectives can affect your health in different ways.

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23 – 30 marks)

	AO1
	You will:

· Identify some aspects of health and ill-health
	You will:

· Provide a basic description of different perspectives of health and ill-health


	You will:

· Provide a detailed description which demonstrates understanding of different perspectives of health and ill-health
	You will:

· Provide a comprehensive and accurate description which demonstrates understanding of the different health perspectives of health and ill-health.


Submission:
Week beginning................................

2. Choice of Target Group

(AO3)

Your rationale will first of all include the identification of your chosen target group that will include evidence of having researched a variety of different target groups, and evidence that supports the reason why you decided on that client group.

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16-20 marks)

	AO3
	You will:

· Identify a target group
	You will:

· Research and identify a target group


	You will:

· Present relevant research which supports the choice of target group
	You will:

· Analyse relevant and current research and explain how it supports the choice of target group


A lot of the reasons and research may actually be found from the next section of the coursework (The Rationale), where you will find much more specific information on factors that can affect the health of your chosen target group, and this next section may also help you “explain how it supports the choice of target group” in order to attain Level 4 marks.

Submission:
Week beginning...............................
3. The Rationale

(AO1)

The next part of your coursework will explain in detail factors that can affect the health of your chosen target group. These detailed explanations will be followed by the short-term and long-term effects the factors have on your chosen target group.

These factors include:

· Lifestyle choices – diet, exercise, substance abuse, alcohol, smoking, incidence of sunbathing/sun beds

· Work/life balance

· Stress

· Environmental issues – housing, pollution, socio-economic, workplace, socialisation

· Financial factors – income, expenditure, debt

· Physical, intellectual, emotional and social factors

· Attitudes and prejudice/discrimination

· The role of mass media in influencing lifestyles

· The influence of family, dependents, friends, peers and colleagues
You must select a minimum of FOUR factors (in bold), one of which MUST be lifestyle choices (of which a minimum of FOUR lifestyle factors must be selected)

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23-30 marks)

	AO1
	You will:

· Outline some of the factors that can affect health with little or no reference to the target group
	You will:

· Outline the factors that can affect health with particular reference to the chosen target group


	You will:

· Identify and describe the factors that can affect the health status of the chosen target group and describe the short and long term effect of these factors on individuals
	You will:

· Explain in detail the factors that can affect the health status of the target group and demonstrate knowledge and understanding of the short and long term effect of these factors on individuals


Submission:
Week beginning..................................
4. Government Initiatives

(AO3)

As part of your planning and preparation you must research and describe current government initiatives that are aimed at your chosen target group.

For higher marks you will discuss their suitability to your target group.

For top marks you will assess their purpose and effects on the target groups’ health and wellbeing.

.

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO3
	You will:

· Give a brief description of a current government health initiative
	You will:

· Research a current government health initiative aimed at the target group
	You will:

· Research current government initiatives and discuss their suitability for the target group
	You will:

· Research in detail current government health initiatives. Assess their purpose and possible effects on the health and wellbeing of the target group


Submission:
Week beginning..................................
5. Aims and Objectives

(AO2)

This is the first opportunity to really start describing your current campaign and outline exactly what you hope to achieve. These will be your aims and objectives.

To get high marks in this brief section you will describe all areas of the delivery of the campaign. For example, you will outline the aim of your campaign, and then set up SMART objectives that will address exactly how the aim is going to be met.

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23 – 30 marks)

	AO2
	You will:

· Provide a general description of the campaign
	You will:

· Identify the basic aims of the campaign


	You will:

· Present detailed aims of the campaign


	You will:

· Present detailed and realistic aims of the campaign which address all areas of delivery


6. Choice and Justification of Approaches

(AO3)

Now you have identified your target group and the aims and objectives of the campaign, you can begin your research and decide on possible modes of delivery.
When you write up this section for your portfolio you should not only write about several types of campaign delivery, but also discuss why they would be suitable for your target group.
For example: a health campaign aimed at young children would use different methods of getting the message across than one aimed at older adults. 

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO3
	You will:

· Briefly describe a possible method of delivery for the campaign
	You will:

· Research a mode of delivery for the campaign


	You will:

· Research and analyse potential modes of delivery for the campaign and present evidence of their suitability to the target group
	You will:

· Research and make a detailed analysis of modes of delivery for the campaign and discuss the reasons for choice in relation to their suitability for the target group


Submission:
Week beginning........................................
7. Structure of the Campaign

(AO2)

You have now identified your chosen target group, the health topic, and selected and justified your campaign delivery style. You can outline this in detail in this section now.

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23 – 30 marks)

	AO2
	You will:

· Provide a general description of the campaign


	You will:

· Describe the chosen methodology to be used for the delivery of the campaign some reference may be made to any of the following: the target group, time scales, resources or health and safety issues
	You will:

· Describe in detail the chosen methodology to be used for the delivery of the campaign referring to the following: target group, time scale, resources or health and safety issues
	You will:

· Present detailed information on the chosen methodology for the delivery of the campaign and fully discuss the target group, time scales, resources, and health and safety issues


You will need to mention all the following : description of your target audience, the time scales of the campaign, the resources that you will use, and how you will ensure health and safety. You can include much more than this.

8. Identification of Suitable Resources for Feedback

(AO3)

Whenever we conduct a health promotion campaign we need to get feedback from our target group to see if it has been successful and the aims were met.
Devising a good feedback system is the key to getting high marks, as you will have to analyse the feedback in a later section as well. 

You could consider designing a simple questionnaire, or a quiz to use before and after the campaign. A witness statement can also be useful.
	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO3
	None
	You will:

· Briefly describe one method of obtaining feedback from the campaign
	You will:

· Produce a clear description of and materials for the collection of feedback
	You will:

· Explain suitable method of collecting feedback and independently prepare resources for the collection of feedback


Submission:
Week beginning.........................................
The End of Planning and Preparation

These eight sections make up the whole of the first part of the portfolio but account for the majority of the marks.

You have covered all of AO1, AO3, and some of AO2.

You need to carry out your campaign and evaluate it now.  
During the time you are writing up these sections you should also be preparing and presenting your campaign.
The Campaign

(All AO2)

As you can see from the assessment criteria, you need to provide detailed evidence of the preparation and delivery of the campaign. You cannot reach high grades without this.
Examples of the evidence may include: PowerPoint slides, photographs, leaflets, posters, completed feedback materials, artefacts (or photographs of them). You should also include any letters or emails you used in the planning process.

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23 – 30 marks)

	AO2
	You will:

· Present limited evidence of the delivery of the campaign


	You will:

· Provide evidence of carrying out the campaign


	You will:

· Provide detailed evidence of carrying out the campaign focusing on the materials used and the suitability of the campaign to the target group
	You will:

· Provide clear and comprehensive evidence of carrying out the campaign focusing on the materials used and the suitability of the campaign to the target group and the method of communication employed


Submission
Week beginning..................................
Evaluation

(All AO4)

1. Success in Meeting Aims and Objectives

Your first paragraphs of your evaluation have to reflect on the aims and objectives you wrote in your planning and preparation section (AO2).

Look at what you set out to do and see if you can use evidence from your campaign to judge whether or not it has been a success.

2. Appropriateness of Planning and Execution of Campaign

From the materials you have produced, the resources used, the chosen methods of delivery to the time scales and every aspect of your campaign. How good were they? How appropriate (or suitable) were they for your target audience?

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO4
	You will:

· Identify the strengths of the campaign

· Comment on the success of the campaign with brief reference to the target group
	You will:

· Identify the strengths and weaknesses of the campaign
	You will:

· Describe the strengths and weaknesses of the campaign
	You will:

· Discuss the strengths and weaknesses of each stage of the campaign


3. Analysis of Feedback

Analyse and discuss the feedback from your target group. You may wish to use graphs and tables to help you do this.
	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO4
	None
	You will:

· Describe the feedback obtained from the target group
	You will:

· Analyse and comment on the feedback obtained from the target group
	You will:

· Analyse and evaluate the feedback obtained from the target group


4. Identify the benefits and how they could be measured
You must not only explain what all the short and long-term health benefits of your campaign may be to your target group but also outline how these could be measured.
	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO4
	None
	You will:

· Identify the benefits of the campaign to the target group
	You will:

· Describe the possible short and long term effects of the campaign on the target group
	You will:

· Explain the possible short and long term effects of the campaign on the target group


5. Evaluation of the Success of the Campaign

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO4
	You will:

· Comment on the success of the campaign with brief reference to the target group
	You will:

· Discuss, but may give summaries rather than conclusions

· Any conclusions will be simple and may be offered without supporting argument
	You will:

· Discuss and draw conclusions that are based upon evidence obtained
	You will:

· Draw valid conclusions from the evidence present which are clear, well reasoned and detailed


6. Recommendations for Improvement and Extension

	Assessment Objective
	Level 1

(0 – 5 marks)
	Level 2

(6 – 10 marks)
	Level 3

(11 – 15 marks)
	Level 4

(16 – 20 marks)

	AO4
	None
	You will:

· Suggest improvements to the campaign
	You will:

· Describe practical and relevant improvements to the campaign
	You will:

· Present suggestions for improvements to the campaign which are appropriate and consistent with the identified weaknesses


7. Evaluation of Suitability for Use by Key Workers

We will look at how professionals in HSC could use your campaign.

	AO4
	
	· Consideration of the use of campaign by relevant key workers.
	· Describe how the campaign may be suitable for use by relevant key workers.
	· Clearly explain the advantages and disadvantages of the suitability of the campaign for key workers use.


Submission date:                                   
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