Approaches Questions List
This section comes after the Aims and Objectives.

Use the website to answer these questions: http://www.hcchealth1.com/section-7-approaches-and-modes-of-delivery.html 

1. What are the five main approaches used in Health Promotion? 

2. Can you give a quick explanation of each?

Medical approach.

3. Who is the Medical approach aimed at?

4. What does it focus on?

5. How might it be criticised?

6. Why is it a popular approach in health promotion?

7. What are the three types of Medical approach?

8. The Medical approach relates to preventative medicine – what does this mean?

9. Can you give any examples of the Medical approach?
10. Would this be a suitable approach for your target group and your topic? Why?
Empowerment approach.
11. What does Empowerment mean?

12. What does it focus on?

13. How does it compare with the Medical approach?

14. What role does the health promoter take?

15. How does the promoter and client work together?
16. When would it work well?

17. What are the weaknesses of the empowerment approach?

18. Can you give any examples of when the Empowerment approach is used?

Behaviour change approach.

19. What is the aim of the Behaviour change approach?

20. Can you give any examples?

21. What role does the health promoter take?
22. What is needed for this approach to work well?

23. Why is it popular?

24. What are its weaknesses?

Educational approach

25. How does the Educational approach work and what is the main aim?
26. Can you give an example?
27. What does the Educational approach NOT try to do?

28. What does it assume?

29. What role does the health promoter play?

30. One disadvantage is the outcome – why might this be different to the outcome the health promoter is aiming for?

31. What other factors will influence the client?
Societal change approach.

32. How does the Societal change approach work? Who usually uses this approach and at what level?

33. What is its aim?

Fear strategy

34. Many campaigns aim to elicit fear – can you give an example?

35. What are they aiming to do?

36. Why can it backfire?

37. There is often overlap between the different approaches – can you give any examples?
38. Which approach/s will you take with your Target group in your campaign and why?

Checkpoint:

39. Can you add in any quotes or statistics to back-up your ideas?
Well done, now move onto the Modes!

