Department of Health & Social Care


[image: image1.wmf]Health and Social Care

Unit 2:

Promoting Good Health
Aims and Objectives

Student Information Pack and Work Book

Student Name:

Aims and Objectives [AO2]

The following booklet will look at the aims and objectives in more detail.

(AO2)

This is the first opportunity to really start describing your own campaign and to outline exactly what you hope to achieve. These will be your aims and objectives.

To get high marks in this section you will describe all areas of the delivery of the campaign. This means each stage of your campaign, all short-term and long-term objectives you may set, and something that covers all the resources you may be using.

	Assessment Objective
	Level 1

(0 – 6 marks)
	Level 2

(7 – 14 marks)
	Level 3

(15 – 22 marks)
	Level 4

(23 – 30 marks)

	AO2
	You will:

· Provide a general description of the campaign
	You will:

· Identify the basic aims of the campaign


	You will:

· Present detailed aims of the campaign


	You will:

· Present detailed and realistic aims of the campaign which address all areas of delivery


Planning the campaign

To plan effectively you need to have a clear understanding of what you are trying to achieve. The following seven-stage plan, produced by Ewles and Simnett, is very useful tool for planning a campaign.

1. Identify needs and priorities – these could link to national or local targets
2. Set aims and objectives – intended outcomes
3. Decide on the best way to achieve the aims – the model of delivery
4. Identify resources – posters, leaflets, PowerPoint, artefacts etc.
5. Plan methods of evaluation - interviews, observation etc.
6. Set an action plan – what will be done? When?  How?
7. Action! Implement your plan, including your evaluation.

When planning a health promotion campaign you need to have a definite focus or aim. This is the overall purpose of the campaign; a broad goal. For example: To reduce teenage pregnancies.

Objectives set out precisely how your aims will be met and should be SMART. This means: 

Specific -  

they must be clear, not vague.
Measurable - 
you need to know whether the objectives have been   achieved or not.

Achievable - 
the target must be possible to achieve (realistic).
Relevant - 
they must relate to the aim and meet the needs of the target group.
Timed - 
you need to set a timescale for achievement. How much time do you plan each part of the campaign to take?
Activity

For example, if the aim was to reduce teenage pregnancies some of the objectives could be to:

· Raise awareness of the number of teenage pregnancies in the area and the part individuals could play in reducing the risk

· Raise awareness about the risk of STIs 

· Inform teenagers about the different ways of accessing advice about contraceptives and how to obtain them.

In pairs, rewrite these objectives to make them more ‘SMART’ then add an objective of your own.

Planning your own campaign

Planning should provide you with the answer to three questions:

· What am I trying to achieve?

· What am I going to do?

· How will I know whether I have succeeded?

You now need to put together the aims and objectives of your campaign. These should be based on the research and information included in the preceding sections of this assignment, that is, the factors that can affect health and how these relate to different target groups and current government health initiatives.

Remember – your aims must be realistic 

DRAFT YOUR IDEAS BELOW.

Aim/s

Objectives 

You may come back to this section in the future if you change your campaign ideas.
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